2011 Roadmap to Success



Changes to the application and program:

· A lot of the documentation required in the past is no longer required.  This change was to simplify the application process for the chapters. 
· The Outstanding Achievement Award portion of the Roadmap to Success application was changed from an open narrative format to a more structured application with specific requirements.  This change was made in order to add rigor to the process and make submissions easier to compare by having all submissions meet the same criteria.
· The requirement that all new chapter officers complete the online Chapter Leadership VLC was suspended for 2011.  The Roadmap to Success task force in cooperation with the Chapter Relations Advisory Council will be evaluating options for replacing this requirement for 2012.


This is an updated version of the Roadmap to Success application.  Hopefully you will find this version to be more user-friendly than earlier versions.  We encourage you to try out the application early rather than waiting until shortly before the submission deadline.
If you have questions or technical issues with the electronic application, please give Jennifer Harris a call at (800) 322-4237 x7303.

Application user notes and tips:

· The task force recommends that chapter review the application early; there has been a reduction in the amount of documentation required.  

· Time saving tip:  You can also save time by copy and pasting in information that was included in the 2010 application and is still relevant for the 2011 application.

· You may need to enable macros for the application’s form fields to work correctly.  If you get a pop-up asking to enable/disable the document’s macros for the application select enable.

· Text in burgundy is an example or instructional text for that form field.  For example: “Completed/Scheduled for:  01/10/2011 (date of 2012 planning meeting).”   This field is looking for a date. 
· The check boxes are toggle fields.  Click on a box to check/uncheck the box. 
· You can tab from field to field.  When you complete one field click your tab button to take you to the next field.
· To enter text in a form field 
· tab to the next field and type in the appropriate data, or
· left click on the form field to highlight the entire field, or
·  you may need to double left click to get the entire field highlighted
· To paste text into one of the form fields, copy the text you want to insert then
· left click on the form field and CTRL V to paste; or
· left click on the form field and right click and select paste from the drop down menu.
· Please make all your changes to the document in burgundy colored text to make it easier for the reviewers to identify the information that you are submitting.
· To open web site links in the application, try one of the following methods:
· Click on the link 
· CTRL + click on the link
· Right click on the link, select copy hyperlink, then paste the link into your internet browser
· If you are sending the document(s) to national by e-mail or mail please be sure to indicate the name of the document in the form field and label the document clearly.  Failure to appropriately document attachments may be considered an incomplete application.
· Pages 4-12 are the Roadmap to Success application 
· The optional Outstanding Achievement Awards applications are pages 13-28.  
· Remember, Outstanding Achievement Award submission is not required for Roadmap to Success but you must submit completed form(s) for consideration for Outstanding Achievement Award(s).  A completed application for each activity you wish to have considered for an Outstanding Achievement Award is required, one submission per category please.  Incomplete applications may not be evaluated.
Guidelines for Submission

We trust that your chapter’s submission is complete and accurate. (All information must be within 
July 1, 2010 and June 30, 2011, unless otherwise stated.)

1. Indicate if your chapter is applying for the Roadmap to Success program.  

2. Indicate which board members were involved in the completion of the application.  A minimum of two board members (not including paid staff) must have been involved.

3. If your chapter is also submitting good ideas (aka: best practices) for an Outstanding Achievement Award, please complete an application for each submission.

4. Submit proof of all requested information per criteria.

5. The completed application and required supporting information must be postmarked by 
August 31, 2011 and/or received electronically by COB August 31, 2011. 

We encourage you to complete the electronic application form and submit, as much as possible, the supporting documentation within the application itself.  You may also submit documentation as links to web pages, by e-mail attachment or as hard copy by mail.  


Submissions due August 31, 2011
The completed application and all required supporting information must be received electronically and/or postmarked by COB August 31, 2011.

	Mail to:


	E-mail to:

	Attn: Chapter Relations Department

2011 FPA Roadmap to Success

Financial Planning Association

4100 E. Mississippi Avenue, Suite 400

Denver, CO 80246-3053
	Jennifer.Harris@FPAnet.org


For more information or questions, contact FPA Chapter Relations at 800-322-4237, ext. 7303.


Submit the names and board position of two volunteer leaders (not paid staff) who were involved in the completion of the 2011 Roadmap to Success application whom we can contact with any questions. 
 Lauri Salverda, President  
 Mike Miller, President-Elect

There are no optional items in this category. (Check all completed activities)

 FORMCHECKBOX 
  FPA Chapter Officer/Director Fact Sheet 2011-12.  Sent to National on  December 16, 2010
 FORMCHECKBOX 
  Chapter Officers Job Descriptions: Submit job descriptions for all officer positions and committee chairs for 2011.  The job descriptions are reviewed and updated annually.  In addition to the descriptions, we also have a Plan of Work that is followed throughout the year.  Follow this link to access both:  www.fpamn.org/members/committees.html.  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)

 FORMCHECKBOX 
  Financial Statement: Include a mid-year 2011 (June 30) financial statement.  Must include balance sheet, profit and loss (P&L) statement and projected budget.  Link to Balance Sheet and Profit & Loss Statement January - June 30, 2011:  http://www.fpamn.org/Recognition/2011-PL-Balance-FPAMN-June30.pdf. (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
 FORMCHECKBOX 
   Strategic Planning Meeting: Provide the date you held or are planning to hold your chapter’s  strategic planning meeting for 2011/2012. Completed/Scheduled for:  November 18, 2011.  (date of 2011/2012 planning meeting).

 FORMCHECKBOX 
  Chapter Web site: Provide your chapter’s current Web site address. Your chapter’s Web site must be active, current, and adhere to FPA’s branding guidelines.  www.FPAMN.org 


Required. There are no optional items in this category. (Check all completed activities)

   FORMCHECKBOX 
 Mission and/or Vision Statement(s): Submit your chapter’s written mission and/or vision   statement(s). Mission and/or vision statement(s) must be aligned with FPA’s Primary Aim; visit http://www.fpanet.org/AboutFPA/Organization/CoreBeliefs/ for details.  Link to document:  http://www.fpamn.org/about/about_us.html#Core%20Values. (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
· Mission: answers the questions about why an organization exists, what business it is in and what values guide it.

·  Vision: answers the question, “What will success look like?” It is a shared image of success that inspires and motivates people to work together for a common cause.

 FORMCHECKBOX 
  Participation in FPA Chapter Leaders Conference: Provide the names of chapter officers who will attend FPA Chapter Leaders Conference 2011, November 11-13, at the Omni Interlocken Hotel 
in suburban northwest Denver, Colorado. The individuals listed must be volunteers, not paid staff. (Please note: if your chapter submits chapter officers who will attend FPA Chapter Leaders Conference and then they are unable to attend, this may result in disqualification of this criterion.) Tentative plans for Mike Miller, Jason Plank, Jeremy Schmidt, Dan Katan, Julieann Schroeder, Mark Duder, Jerry Patterson, and Damian Winther; in midst of discussion and finalizing 2012 nominating slate . 
 FORMCHECKBOX 
  Written Strategic Plan: Submit your chapter’s 2011 strategic plan. The strategic plan must include goals, objectives and timelines. For a plan of work template, visit http://www.fpanet.org/Connect/Chapters/ChapterLeadershipResources/LeadershipPrinciples/ 
Link to Team Leadership Manual:  http://www.fpamn.org/members/2011-Team-Leadership-Manual.pdf (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
 FORMCHECKBOX 
  New Committee(s) and/or Board/Committee Members: Submit the names of all new 2011 board or committee members and all new committees formed in 2011.   
Board of Directors:  John Bergstrom, Mark Duder, Julieann Schroeder, Stephen Hampton

Financial Literacy:  Christine Damico, Karen Gemmill

Member Services (retention):  Drew DeWitt

Partnerships:  Shawn Jacobson, Mike Reynolds, Melissa Gaustad
Public Relations:  Matt Blewett, Grant Meyer, Mike Zipko (PR firm)

Pro Bono:  Cynthia Levine

Programs:  Jerry Brennan, Kelly Olson-Pederson


 (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)

According to the American Heritage Dictionary, public relations is the art and science of establishing and promoting a favorable relationship with the public. Media relations is working proactively and reactively to position FPA as a trusted source with editors, reporters and producers.

Public awareness is working directly with the public to promote financial planning. Public awareness can take several forms, including establishing and maintaining a speakers bureau and participating (via exhibiting or speaking engagements) at public events. 
Pro bono is defined as providing free financial planning advice and service to underserved and/or disaster-stricken consumer populations.

Required (check all completed activities)

 FORMCHECKBOX 
  Promote the Value of Financial Planning: Provide a detailed description of two activities conducted in 2011 that promoted the value of financial planning to the public via media relations or public awareness efforts. Include specifics regarding dates, activity format, content, intended audience, use of media outlets, etc. The submission must include one of the following examples related to promoting the value of financial planning:
The PR Committee communicates with the media through email, twitter, and press releases. The media's favorite method of communication is email and phone, they are under strict deadlines and need a quick response when requests go out.  A tweet is generated when FPA of MN has a public service announcement. We list our activities in local calendars and generate a press release to announce an event or public service.  We also send out the 3 monthly Consumer Oriented Articles to 150+ radio, newspaper, tv connections.
The PR Committee has developed a strong relationship with Kara McGuire of the Star Tribune, the major newspaper in Minneapolis. We have met with Jim Hammerand, the business writer for the St. Paul/Minneapolis Business Journal, and we have been instramental in securing interviews for Mark Albert of KSTP TV, the local ABC station. Kara Mcguire has referred us to other writers because of our quick response time and professional advise.  The Dakota County Tribune is a local weekly newspaper that prints the three monthly press releases created by FPA National.  We are also very involved in Socia Media, we have a Facebook page, Twitter account, and we host a LinkedIn group. We post highlight videos of our chapter meetings and special events on YouTube each month.
Several of our members have been quoted:  Fox 9 News - Susan Zimmerman, Psychology of Spending, June 2011.  FPA Smart Brief/FPA Blog/Solutions Magazine - John Comer, Improving Our Understanding of Financial Principles and Practices, April 2011; John Comer, Building Relationships with LinkedIn, March 2011; John Comer, What You Should Know About Financial Planning, Sept 2010; John Comer, Seeking Alternatiave Realities, July 2010; Joe Pitzl, remember to Celebrate Success, July 2010.  Journal of Finanial Planning - Keith Loveland, FPA Heart Award.  Minneapolis/St. Paul Business Journal - FPA MN, Top 25 Trade & Professional Associations, January 2011.  Senior Market Advisor - Mike Westling, Basics of LTCI, April 2011.  Star Tribune - Nate Wenner, Keep Portfolio in Blance as You Take Cash Out, April 2011; Kay Kramer, Cherie Landwehr, Mike Westling, How to Get Along with Your Honey about Money, March 2011;  Tom Menzel, Deb Newman, Nate Wenner, Money Matters: Smart Tips to Make Your Retirement Savings Last As Long As You Do, March 2011; Cherie Landwehr, Mike Westling, Kay Kramer, Love and Money: Advice for Keeping Both, February 2011; Nadia Keric, Grant Meyer, Smart Uses for Small Windfalls, January 2011; Susan Zimmerman - Haunted by the money goblins?, October 2010.  
Pro Bono Public Service Announcements - Pro Bono public service announcements for Financial Planning week 2010 were focused on the Financial Planning Day event on October 16, 2010 in Burnsville, MN.  There were multiple press releases sent to all local media outlets to promote the event. It was also publicized on the FPAMN, City of Burnsville, and Burnsville Performing Arts Center websites, Facebook and Twitter postings with e-mail blasts of event details. The Performing Arts Center The City of Burnsville put an event poster at local venues, provided marquee sign messages, and fliers in the utility bills sent to local residents prior to the event date. The event was also promoted on the Burnsville cable station.
The Pro Bono committee of the Minnesota Financial Planning Association® (FPA®) each year develops a strategy for what we plan to accomplish in connecting Pro Bono volunteers of FPA-MN to people in our community needing Financial Planning services. Here’s a review of what we’ve accomplished from August, 2010 to July, 2011

1.
Co-ordination of active Pro Bono projects:  Account Ability Minnesota: FPA-MN volunteers review credit reports and provide financial guidance to the Account Ability Minnesota clients.  Volunteers commit to 2 or 4 hour blocks of time at various locations from January through October.  During this year, FPA volunteers helped over 100 clients of AAM with financial and credit consultations.  The Minnesota Law Enforcement Memorial Association (LEMA): FPA-MN assists the families of the fallen law enforcement officers throughout the State to provide services to survivors in addition acting as the survivors advocate in understanding and connecting to the other agencies and resources available to them.  We had 1 request from LEMA to connect with family of a fallen officer during this year.  The Twin Cities Financial Planning Day event: An annual event to provide 1-to-1 financial planning consultations and education seminars to the public at no cost.  This year’s event (1st  annual) was held Saturday October 16th at the Performing Arts Center in Burnsville.  The event provided the public with financial educational seminars and the opportunity for one-to-one sessions with a financial planner.  We had over 50 FPAMN member volunteers available throughout the event who provided assistance to those who attended.

2.
Individual Requests:  Along with our active Pro Bono projects, we respond and connect individuals, families, and businesses who make direct requests for services from FPA-MN via our website or by phone to local Financial Planner volunteers.  During this year, we’ve responded to 10 direct requests for Pro Bono financial planning information and services from FPAMN.

3.
Resource List on the website:  In 2009 we created and have since managed a “Resource Website Link List” that is available on the FPA-MN website to download.  It provides information about local and national resources for:  community aid organizations & resources; consumer information & protection; disability; job loss; disability; reverse mortgages; mortgages & home buying; identity theft & privacy; credit & credit management; credit counseling; student loans; debt collections & bankruptcy; foreclosure prevention resources; and federal assistance programs.

4.
Volunteer management:  In conjunction with the Financial Literacy committee, we’ve complied a comprehensive listing of 194 FPAMN members who are willing to volunteer their time for Pro Bono & Financial Literacy projects.  The list is used for identifying presenters of educational seminars and connecting volunteers to provided individualized counseling, assisting victims of natural disasters, individuals with medical crisis, military personnel, and other qualified individuals, families and businesses.

5.
Development of NEW Pro Bono partnerships and projects:  The Pro Bono committee is at varying stages of development for getting local programs started with the Guyana Association, Jump Start’s Foster Child project, a Military initiative, and a peer mentoring program at St. Kate’s.  We will continue working towards implementation of these and other Pro Bono projects into next year.
Financial Literacy Committee - BestPrep held their 13th annual special event fund raiser “Birdies for BestPrep” on January 22nd 2011. It was a great success on a cold Minnesota evening with more than 470 people in attendance. Through the support of volunteers, including many FPA members and contributors, BestPrep raised over $65,000 for their financial literacy programs for young people. The funds raised from that event helped reach over 60,000 students! 

Of the almost 500 people in attendance, there were over 20 members of FPA-MN that participated in the event to support BestPrep and the financial literacy programs. Some of the people by name were: John Comer, Michael Erpenbach, Todd Fierst, Karen Gemmill, Shawn Jacobson, Becky Krieger, Dennis O’Hearn, Jason Plank and Jeremy Schmidt. In addition to the support of those in attendance, FPA MN had a mini-golf hole with the logo to continue to promote the Financial Planning Association and our financial literacy efforts to the public. This past year’s “Who Wants to be a BestPrep Millionaire!” game show even had one of our own FPA MN members participate in the game. 

  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all of the below activities that your chapter engaged in during the review period.
 FORMCHECKBOX 
  Public service announcements to local media 
 FORMCHECKBOX 
  Secure coverage of chapter in local media (May include use of Financial Planning Perspective (FPP) article series, Q&A columns, money makeovers and/or event announcements.)  
 FORMCHECKBOX 
  Participate in a local public event (May include chapter’s participation as an exhibitor at a public event, public seminars conducted by the chapter or speaking opportunities directed to a consumer audience secured by the chapter)  
 FORMCHECKBOX 
  Pro bono efforts   

Two of the criteria below must be completed to meet the requirements for this category (check all that apply)
 FORMCHECKBOX 
 Public Affairs Activities: FPA considers public affairs to include work with legislators, regulators and government officials. Provide a detailed description of the chapter activity that educated legislators and regulators about the value of financial planning. Please include specifics regarding dates, activity format, content, intended audience, use of media outlets, etc.   
Provide a detailed description of the chapter activity that educated legislators and regulators about the value of financial planning.  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)  Qualifying activities include but are not limited to:
 FORMCHECKBOX 
  Participation in a state Capitol Hill Day.  

 FORMCHECKBOX 
  Lobbying at the state level.  

 FORMCHECKBOX 
  Regulators, legislators or public officials speaking at a chapter event.  

 FORMCHECKBOX 
  Other (please describe):  Government Relations committee members met with 2nd District Representative John Kline's office on March 16th.  All committee members made calls and sent emails to several representatives, but were not able to set up face to face meetings.
Also reached out for resource articles - as an example, Alan Gregerson, IRS Sr. Stakeholder Liaison; May 2010.

 FORMCHECKBOX 
   Financial Planning Week Provide a detailed description of one of the following Financial Planning Week activities. Please include specifics regarding scheduled dates, activity format, content, intended audience, use of media outlets, etc. For more information about Financial Planning Week, visit http://www.fpaforfinancialplanning.org/WhatisFinancialPlanning/FinancialPlanningWeek, or contact Becca Vrabak at 800.322.4237, ext. 7187, or e-mailBecca Vrabac  .
Mayoral Proclamations - Financial Planning Week Proclamations - 9  Mayors joined in proclaiming Financial Planning Week. 2010 cities proclaiming the week include: Brooklyn Park, Burnsville, Cloquet, Crookston, East Grand Forks, Erskine, Minneapolis, Moorhead, and Plymouth. Link to proclamations: http://www.fpamn.org/Recognition/2010-FPAMN-Proclamations.pdf.  So far, in 2011, the following cities have proclaimed the week:  Cloquet, East Grand Forks, Erskine, Minneapolis, Moorhead, and Plymouth. A special letter was sent to 32 cities and the governor.
Pro Bono public service announcements for Financial Planning week 2010 were focused on the Financial Planning Day event on October 16, 2010 in Burnsville, MN.  There were multiple press releases sent to all local media outlets to promote the event. It was also publicized on the FPAMN, City of Burnsville, and Burnsville Performing Arts Center websites, Facebook and Twitter postings with e-mail blasts of event details. The Performing Arts Center The City of Burnsville put an event poster at local venues, provided marquee sign messages, and fliers in the utility bills sent to local residents prior to the event date. The event was also promoted on the Burnsville cable station.
The Twin Cities Financial Planning Day event: An annual event to provide 1-to-1 financial planning consultations and education seminars to the public at no cost.  This year’s event (1st  annual) was held Saturday October 16th at the Performing Arts Center in Burnsville.  The event provided the public with financial educational seminars and the opportunity for one-to-one sessions with a financial planner.  We had over 50 FPAMN member volunteers available throughout the event who provided assistance to those who attended.
  
  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Qualifying activities include but are not limited to:
 FORMCHECKBOX 
 Mayoral proclamations   
 FORMCHECKBOX 
 Gubernatorial proclamations 
 FORMCHECKBOX 
  Hotlines and/or online chats 
 FORMCHECKBOX 
  Public service announcements on radio, television or in print (includes coverage media of events)
 FORMCHECKBOX 
  Chapter members speaking on behalf of FPA for a local organization or group  
 FORMCHECKBOX 
  Other (please describe):     Highlight this field to enter link or information 
 FORMCHECKBOX 
  FPA – Political Action Committee (FPA–PAC): Such as newsletter or meeting notice of activities and/or communication creating awareness of FPA–PAC.  
PAC handouts are included at every monthly chapter meeting. Average attendance is around 200   (Since this is an optional item for all chapters, it would be helpful to receive a few articles throughout the year rather than having to hunt up something on our own) .  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)

Required

 FORMCHECKBOX 
 Education: Provide a detailed description of all the educational opportunities you provide to your chapter members. It is not necessary that they qualify for continuing education credit(s).  
•The chapter offered 36.5 hours of CFP, CPE, MN insurance continuing education credits between July 1, 2010 and June 30, 2011. Link: http://www.fpamn.org/Recognition/2011-FPAMN-Education-Programs.pdf 

• In 2010, our attendance at monthly meetings averaged 213 attendees - a 26% increase over 2009 - WOW. For the first six months of 2011, our average meeting attendance is 188 attendees. 

• In 2010, we had record breaking attendance at the annual Symposium of 470 registrants compared to 449 in 2009.  We offer up to 13.5 continuing education hours for CFP, CPE, CIMA, CLE, MN Insurance and WI Insurance.
 
  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
 FORMCHECKBOX 
  Chapter Communications: Provide one copy of your chapter’s newsletter (printed or electronic) or meeting notice. If meeting notices are included within the newsletter, then only submit the newsletter.  Meeting invitations are created and distributed to 3,000+ individuals for the 10 meetings, new member reception, golf/bocce event, annual symposium.  Newsletters are created and distributed monthly.  Link to the June Newsletter:  http://www.fpamn.org/newsletters/Year-2011/June-2011.pdf.   (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
 FORMCHECKBOX 
  Associated Professional Outreach: Submit a detailed description, outline and results (or anticipated results) of your chapter’s program to reach out to associated professionals . The following are some examples:  
Alliances and strategic partnerships - JumpStart Coalition for Personal Financial Literacy (Apr 2011), Hennepin County Libraries (Apr 2011), BestPrep - Financial Matters Initiative (Apr 2011), CFA Society - FPA MN Golf Outing (Aug 2010).
Reciprocal publication of meeting notices - CFA Society (May 2011, Mar 2011, Feb 2011, Jan 2011), Exit Planning Institute (Apr 2011, Mar 2011, Feb 2011Oct 2010), Lemonade Day (May 2011, Mar 2011) BestPrep (May 2011), MN State U, Mankato - CFP Courses (June 2011, May 2011, Apr 2011, Mar 2011, Oct 2010, Sept 2010), Keir Review Courses (Oct 2010), MetLife Mortgage Course (May 2010), Social Security Webinar (Dec 2010), FPA NE WI (Oct 2010, Sept 2010), Junior Achievement (April 2011), National Money Night Talk (Sept 2010), Jump Start Coalition (Apr 2011), Behavioral Advice Services Program/Workshops - Lennick Aberman Group (Aug 2010) SFSP (Apr 2011, Mar 2011), Nationwide Ethics Presentation (Apr 2011).  

Topics of interest - Each year our chapter holds an allied professional meeting in December. See Joint meetings and symposiums with associated professional organizations section above.   At the monthly meetings , besides CFP and MN insurance, we also offer out continuing education credits for NASBA/CPE, CIMA.  At the symposium, we offer out CE for CFP, MN insurance, WI insurance, NASBA/CPE, CIMA, and CLE. 

Joint meetings - Each year our chapter holds an allied professional meeting for our December chapter meeting - December 21st.  (Link to December 2010 newsletter: http://www.fpamn.org/newsletters/Year-2010/December-2010.pdf) For this meeting, we choose a topic that we feel has broad appeal and seek a strong presenter. For 2010, our speaker was Doug Lennick, a published expert on behavioral finance and managing partner of Lennick/Aberman presenting “Making Money Matter: A values-driven behavioral approach to financial and personal fulfillment.” For our allied professional meetings, we offer special guest pricing (matches the member pricing) and invite allied professionals from NAPFA, SFPS, the Collaborative Law Institute, the American Academy of Matrimonial Lawyers, the Estate Planning Council, AICPA and the CFA Institute. We provide each of these associations promotional materials that they can share with their membership. Also, each association is offered a table at the meeting so the association can advertise its organization. Any association that has 10 or more attendees gets 2 minutes of mic time to speak about its mission to the total group of about 200 meeting attendees. After the meeting, we offer a wine and cheese reception to facilitate networking. 
Specific Networking Opportunities - FPA MN hosted its 11th Annual Golf and Bocce Ball Tournament on August 3rd.  It's a great retention and networking tool for members. This event focuses on networking socially and is typically well attended. The 2010 event was quite different from past years. Events in the past focused primarily on social and networking opportunities within FPA circles. In 2010, we reached out to the Chartered Financial Analyst Society of Minnesota to partner in the event with a charity focus. Member Services, who coordinates the tournament, chose the Make a Wish Foundation of Minnesota to be the charity. As a result, FPA of Minnesota became very visible and involved with both of these organizations. The Executive Directors from the CFA Society and FPA of MN worked together on this event as did the Director of Member Services and a board member from the CFA Society. We worked closely with the Event and Constituent Coordinator for the Make a Wish Foundation of Minnesota. 

Our total event goal, including golf, was to raise $6000 so that we would be able to send our Make a Wish Child, Tatyana, on her wish trip to Disney World at the end of August this year. Tatyana is a wonderful 6 year old girl battling a Wilms tumor which is a form of kidney cancer. Thanks to the hard work of many, we were able to grant Tatyana her wish on behalf of FPA of MN and the CFA Society of Minnesota. Additionally we raised the awareness of FPA of MN across several organizations. In our 11 years of holding an annual Golf Tournament this was by far the most well attended (116 golfers and 9 bocce ball players) and most recognizable result ever attained. This event was so successful we modeled it for the 2011 golf event. 
New Member Reception – September 28, 2010 - 46 attendees consising of new members, past presidents, committee members, plat and gold partners with a sole purpose of networking and promoting engagement by members on committees and in a volunteer role.

Multiple networking times at annual symposium, including networking reception on first evening 

  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all that apply
 FORMCHECKBOX 
  Alliances and strategic partnerships with associated professional organizations, i.e National Association of Insurance Financial Advisors (NAIFA), Society of Financial
 Service Professionals (SFSP), Estate Planning Council .  
 FORMCHECKBOX 
  Joint meetings and symposiums with associated professional organizations  
 FORMCHECKBOX 
  Reciprocal publication of meeting notices in newsletters and/or Web sites  
 FORMCHECKBOX 
  Offering topics of interest to associated professionals during meetings  
 FORMCHECKBOX 
  Specific networking opportunities  
 FORMCHECKBOX 
  Other (please describe):     Highlight this field to enter link or information 

Additional membership outreach:   One of the criteria below must be completed to meet the requirements for this category
 FORMCHECKBOX 
  Professional Development:  Submit a detailed description, outline and results (or anticipated results) of your chapter’s program for professional development. The following are some examples:
Career Day - Hosted our chapters 5th Annual Career Day on February 25, 2011.  A record number, 38 students and career changers attended the event, along with 7 different employers each of whom was looking to add a full-time employee or intern to their staff.  The event provided an opportunity for attendees to explore various paths to enter the financial planning profession as well as interview with a diverse group of hiring firms.  A number of current FPA members also attended the event in order to share their wisdom with the students and career changers as a part of one of two formal panels or in more informal small group discussions and workshops.

Mentoring Program - Offers a way to connect those looking to grow in their professional careers with experienced planners who are willing to share their time and energy to mentor them.
FPA – MN oversees a mentoring program that provides interested mentors and mentees with the resources to connect with one another.  In the past year we have successfully been able to pair each applicant with someone who is a good fit for what they are looking for in a mentoring relationship.
Job Postings - Have posted nine full-time jobs and internships on the chapter’s website already in 2011.
Relationship with Faculty / local colleges - Currently we have relationships with three area schools that offer CFP certification programs: UM – Duluth, UM – Mankato, and UW - Madison
 
   (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all that apply
 FORMCHECKBOX 
  Mentoring and/or internship programs  
 FORMCHECKBOX 
  Relationship with faculty and student group of local colleges/universities offering financial planning degree programs or CFP® certification programs 
 FORMCHECKBOX 
  Job posting programs   
 FORMCHECKBOX 
  CFP® certification exam study groups or other study groups  
 FORMCHECKBOX 
   Scholarship Program(s): Submit detailed description of your chapter’s implementation of/or development plan for offering some type of local scholarship program, i.e.  CFP® Certificate Scholarship or other chapter scholarship programs.   Montgomery Scholarship – Two $1,000 scholarships to FPA members pursuing their CFP® designation through an accredited college or university.  The scholarship is designed to honor Henry Montgomery, an industry pioneer, and is meant to display the FPA MN’s commitment to advancing the base of our profession through the use of the CFP® designation.  $500 is paid up front, and $500 is paid after successfully passing the CFP® exam.  Applicants must complete a thorough application to apply and the scholarships are awarded in December.  

Residency Scholarship – Two $1,000 scholarships meant to help defray some of the costs of the FPA Residency Program.  All recipients of this scholarship must attend Residency within one year of being awarded and payment is made upon proof of attendance.  Applicants must complete a thorough application to apply and the scholarships are awarded in December.  Mark Brice was awarded this scholarship in January, 2011.

Student Symposium Scholarship – Ten scholarships allow full-time college students to attend the annual FPA MN Symposium for free.  Students who attend are required to attend Knowledge Cafés and all Financial Essentials programs that are designed for new financial planners.  In 2011, the programs include the following:  •A presentation on succession planning.  •A panel made up of newer financial planners.  This panel provides students and new planners the unique opportunity hear from and ask questions of FPA members who have experience in the profession yet are not far removed from being a student.  •The third session is yet to be determined.

Applicants for this scholarship must complete a thorough application to apply and the scholarships are awarded in early October.  The 2010 recipients of this scholarship were James Barron, Brian Klancke, Brandon Slotness, Julianne Poggemann, Elizabeth Olson, Blake Swanson, Philip Pizza, Corey Stolhammer, Brian Korsman, and Raquel Mata.

Chapter Meeting Scholarship - 
Full time students who are attending an accredited college or university and are a member of a financial planning club, or full-time students pursuing their CFP® certification, are eligible to attend their first FPA of MN meeting free of charge to allow them to experience our organization and network with our members. In exchange for free admittance, the student volunteers to work the registration tables, which connects them to our member base more quickly.  We allow up to three student scholarships per meeting.  In addition to students, any financial professional non-member who has never attended a chapter meeting before is invited to attend their first meeting free of charge.
   (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
 FORMCHECKBOX 
   Chapter Member Recognition: Awards, honors, etc., designed to recognize local chapter members. Examples include recognizing membership anniversaries and the chapter giving local Heart of Financial Planning Awards.  http://www.fpanet.org/Connect/Chapters/ChapterAdministrationTools/
ChapterRelations/ #localawards  
• New members recognized in monthly newsletter; also receive a letter by mail and a personalized email welcome 

• 5, 10, 15, 20, 25, 30, 35 year anniversaries recognized in newsletters; also receive a special ribbon affixed to their name badge; also receive a greeting card through the mail

• First time attendees receive an email and a greeting card through the mail 

• Barnes and Noble $30 card given to Board members at December chapter meeting 

• Board formally recognized in January newsletter 

• Board and committee recognition with mastheads in newsletter 

• Committee recognition in Team Leadership Manual and on each individual committee web page 

• FPA MN Distinguished Service Award – awarded at our Annual Symposium on October 19th to John Comer.  Heart of Financial Planning Award awarded to Keith Loveland.  Both were recognized at the 2010 Annual Symposium.

   (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)

Required 
 FORMCHECKBOX 
  Membership Recruitment: Submit a detailed description and outline of your chapter’s membership recruitment campaigns. The following are some examples of tactics that might be part of your plan:

Member Get a Member campaign - 
The Member-Get-A-Member Campaign is promoted through our monthly newsletters as well as through announcements at our chapter meetings. 


Minnesota encourages potential FPA members to attend a chapter meeting free of charge to get a better idea of what the association is about. Materials from the national office for recruitment are handed out to each guest at every chapter meeting. Following the meeting, an electronic card is sent thanking them for attending the meeting and an email is sent to each first time guest that includes additional information containing .pdf versions of the membership application, 108 benefits and facts at a glance.   From July 1, 2010 - June 30, 2011, we provided 45 free guest passes to first time attendees.  When members purchase a Season Ticket, they receive two guest passes.  During this same time frame, 62 passes were used.

All members who refer a new member through the MGAM Campaign receive a $30 certificate for use at the local level. Between July 2010 and June 2011, 13 certificates were issued.
All guests and members attending a meeting for the first time receive a greeting card in the mail which highlights membership benefits and the upcoming meeting dates.
Using materials from national for recruitment - Materials from the national office for recruitment are handed out to each guest at every chapter meeting. We have a special Welcome Center for guests. We always order the maximum free and always run out before June arrives. Over 30% of our annual symposium attendees are non-members. They all receive an application and brochure.
Membership promotion to nonmember CFP professionals - 
Minnesota has used our partnership with Mankato State University to reach out to nonmember CFP certificants as well as prospective CFP certificants. Many of the people on the Board of Directors for Mankato State’s program as well as the instructors of the classes are members of FPA-MN. This connection has allowed us to have short presentations done in many of the classes about the benefits of FPA membership. The director of the program for this past school year attended many of our chapter meetings and was an avid supporter of FPA-MN. We have also been able to publish short articles in their newsletters that are distributed to their students about the value of FPA membership. 
Membership promotion to associated professionals - See information on alliances and strategic partnerships, joint meetings and symposiums, as well as other networking opportunities covered earlier in this report. To not alienate these association contacts, this occurs through sharing of member benefits and promotion of great speakers in our monthly newsletter. 
Co-marketing efforts with associated organizations - Each year our chapter holds an allied professional meeting. Our allied professionals meeting for 2010 was held on December 21st, 2010 and our 2011 meeting will be held on December 20, 2011. Refer to reciprocal publications described earlier in this report under Member Outreach/Associated Professional Outreach.
Contacting members one-on-one - 
FPA of MN Member Services Committee has a designated committee member who calls all first-time attendees at each chapter meeting. The call is intended to welcome them to FPA of MN and direct them to the FPA of MN web site where they can find a list of benefits, resources, and potential committee participation opportunities. 


Besides the phone call, all first-time guests also receive a personalized email with the 108 benefits and chapter information and a personalized greeting card.
Membership outreach program to associated professionals - See Associated Professional Outreach.   See Membership Promotion to Non-CFP Professionals. 
  
  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all that apply
 FORMCHECKBOX 
  Member-Get-A-Member campaign    
 FORMCHECKBOX 
  Using materials from the national office for recruitment campaigns   
 FORMCHECKBOX 
  Membership promotion to nonmember financial planning professionals  
 FORMCHECKBOX 
  Membership promotion to associated professionals 

 FORMCHECKBOX 
  Co-marketing efforts with associated professional 
 FORMCHECKBOX 
  Contacting members one-on-one   
 FORMCHECKBOX 
  Membership outreach program to associated professionals   
 FORMCHECKBOX 
  Membership Retention: Submit a detailed description and outline of your chapter’s membership retention campaign. The following are some examples of tactics that might be part of your plan:

FPA national retention pieces at meetings -  FPA national promotional materials are made available at all membership chapter meetings.
Phone follow up with members who are due to renew -  A roster is created monthly that shows terminated members, 2 month terminated members, and 3 month terminated members.  The spreadsheet includes contact information.  Each board member is asked to reach out to the individuals they know on this list.  The Member Services Committee also follows up with these people and they all receive a letter and application.  All prospects continue to receive the monthly newsletter, meeting invitations, and Symposium invitation.
New member program, including welcome, orientation, etc. -  New Member Reception, September 28: The purpose of the New Member Reception is to thank and welcome new members and connect them with Chapter Board Members and committee members. It is to provide a sense of community and ensure that new members understand the benefits and services available to them. We have every board director speak about their committee and encourage the new members to get involved. This is one of our best avenues for finding new committee members and connecting one-on-one with the new members. New members, board, committee members, past presidents, Gold and Platinum partners are invited. Average attendance is 55. 


FPA of MN distinctly identifies new members and first time attendees at our monthly meetings and special events. A yellow nametag is issued so that current members, committee members, and Board members know to engage the new members (first six months) and welcome them to our Chapter. 
We track meeting attendance of new and renewing members.  If they have not attending a meeting in three months, we send them a greeting card through the mail.

Contacting members one-on-one -  The Member Services Committee has adopted a Colleague Connection program, whereby committee members call new FPA-MN members to welcome them to the chapter and review benefits, upcoming programs, and website navigation. Letters with a short survey are sent to terminated members providing a contact for reconsidering membership. These letters go out under the signature of the Member Services Chairman.  

New members are contacted personally through the Colleague Connection program. This is a shared responsibility of the Member Service Committee. Member Services Committee members are a part of the program greeters at each program meeting. They are available to welcome new members and answer any questions about FPA and the chapter.
Member benefit updates -  Member Benefits are highlighted each month in the monthly chapter newsletter. A regular feature selects and focuses on one benefit. The ongoing theme of this column is that by using your member benfits, you can virtually pay for your FPA membership.  The same benefit highlighted in the newsletter is then promoted at the next chapter meeting by the President.

   (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all that apply
 FORMCHECKBOX 
  FPA national retention pieces at meetings      
 FORMCHECKBOX 
  Phone follow-up with members who are due to renew   
 FORMCHECKBOX 
  New member program, including welcome, orientation, etc.  
 FORMCHECKBOX 
  Contacting members one-on-one   
 FORMCHECKBOX 
  Member benefit updates   

 FORMCHECKBOX 
  Outreach to Nonmember Financial Planning Students and Educational Intuitions: Submit a detailed description of your chapter’s outreach efforts to recruit nonmember students in a financial planning program and to Education Intuitions that offer a financial planning degree program within your chapter’s geographic area. The following are some examples of tactics that might be part of your plan:  
Outreach to Nonmember Financial Planning Students - Relationships - Currently we have relationships with three area schools that offer CFP certification programs: UM – Duluth, UM – Mankato, and UW – Madison .
Outreach to Nonmember Financial Planning Students/Institutions - Recruiting Efforts - We seek to recruit nonmember students in financial planning programs through our annual Career Day event and offering scholarships to attend monthly chapter meetings and the annual symposium at no cost.
Outreach to Nonmember Financial Planning Students/Institutions - Sanctioned chapter - We are serving as a resource to UM - Duluth as they work to start a FPA student chapter.

  (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)
Check all that apply
 FORMCHECKBOX 
  Establishing or maintaining relationships with local colleges/universities that offer a financial planning degree programs.

 FORMCHECKBOX 
  Efforts to recruit nonmember students in a financial planning program.    
 FORMCHECKBOX 
  Create FPA sanctioned student chapter or work with an officially sanctioned FPA student   chapter.   (For information about starting a FPA sanctioned student chapter visit http://www.fpanet.org/professionals/Connect/Chapters/ChapterOfficerResources/StudentResources/  or contact Anna Gengler at 800.322.4237, ext. 7168, or e-mail Anna Gengler.)
 FORMCHECKBOX 
  Other (please describe):   
Our newsletter goes out electronically to approximately 3,000 non-members monthly. 

Our meeting announcement and invitation goes out electronically to approximately 3,000 non-members monthly. 

A 5 x 8 Symposium postcard goes out to approximately 5,000 non-members each year. The majority of these names were purchased from the State of Minnesota and hold an insurance license. 

Every year, the Symposium Committee creates a grid of companies with multiple employees. A committee member volunteers to connect with the company to seek promotion of our annual symposium to their employees. Our 2010 Symposium held October 19-20 had 470 attendees; approximately 1 in 3 were non-members.

 FORMCHECKBOX 
  Membership Development Committee: Provide a membership development committee job description and strategic plan of work. We suggest using this plan of work to include activities listed above in the Membership Recruitment and Retention section. At a minimum, you must outline strategies, tactics, responsibilities, goals and results. A tactic might be to coordinate a new member orientation program, which includes a new member breakfast or luncheon, welcome letter, follow up plan, etc.  Submission must include a detailed plan of work and a list of participating committee member names.  
Link to Team Leadership Manual which contains the Plan of Work for both the Member Services Committee (retention) and the Membership Committee (recruitment):  http://www.fpamn.org/members/2011-Team-Leadership-Manual.pdf
Link to Monthly Roster Tracking of new, terminated, CFP vs non-CFP, prospects, retention, etc:  2011-Roster-Tracking-June-2011.pdf
  
    (If you are sending the document(s) to national by e-mail or mail be sure to indicate the name of the document in the above field and label the document clearly with the RTS requirement(s) that the document fulfills.)

 FORMCHECKBOX 
  Membership Growth and Retention:  
Please provide a description of your chapters membership goals and results:

Note, while the Task Force stresses the importance of reaching goals, meeting the goals is not required. Creating and executing a comprehensive plan are the emphasis in this category. 

Membership Growth

Goal:
     15% - 121 new members thru 12/31/2011 
Results:     58 new members as of 7/31/2011, 48% of goal reached so far.  We're hopeful to gain a higher percentage during the annual symposium (1 out of 3 attendees is a non-member). 
Membership Retention 

Goal:
    80% for the year 2011, January thru December 
Results:    As of June 30th, we are at 41.5%.  We are expecting a little over 80% for the year.  

Not Required
Submit a detailed narrative of your chapter’s request for exception, appeal, special circumstance or comments. The narrative must include an explanation of why you feel your chapter should be considered for an exception or has had special circumstances that should be addressed. The narrative must be submitted on this page in legible writing. Provide a contact name and number in case the task force needs clarification.

Contact Name:   Highlight this field to enter name. 
Contact E-mail:   Highlight this field to enter e-mail.  

Please indicate: Exception/ Appeal /Special Circumstance Comment
 Highlight this field to enter.  Please note: this field is restricted to 1500 characters (about 250 words in length.) 


Outstanding Achievement Award submission is not required for Roadmap to Success but you must submit a completed form for consideration for an Outstanding Achievement Award.  You must submit a completed application for each activity you wish to have considered for an Outstanding Achievement Award.  Incomplete applications will not be considered.
Submit a detailed narrative of your chapter’s outstanding activities leading to extraordinary achievement in any or all of the areas below.  The narrative must be less than 500 words and include no more than three attachments each.   The narrative should include an explanation of why you feel your chapter’s achievement is exceptional, goals, results and supporting materials as appropriate. Describe each of the following:  quantifiable goals and results, member involvement in the success of the effort, what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future) and how the effort can be duplicated by most any chapter.  
Please indicate the categories in which you are submitting application(s) for Outstanding Achievement Award(s).   A completed application is required for each activity you wish to have considered for an Outstanding Achievement Award is required.  You may submit for as many of the following categories as you choose one submission per category please.  

 FORMCHECKBOX 
  Career Development

 FORMCHECKBOX 
  Diversity

 FORMCHECKBOX 
  Financial Literacy

 FORMCHECKBOX 
  Financial Planning Week

 FORMCHECKBOX 
  Government Relations/Advocacy

 FORMCHECKBOX 
  Innovative Education 

 FORMCHECKBOX 
  Leadership Development

 FORMCHECKBOX 
  Membership

 FORMCHECKBOX 
  Partnering with Like-Minded Organizations (relationships with corporate partners and other 
       organizations)

 FORMCHECKBOX 
  Public Awareness
 FORMCHECKBOX 
  Public Relations

 FORMCHECKBOX 
  Pro Bono

 FORMCHECKBOX 
  Student Involvement 

 FORMCHECKBOX 
  Technology/Web Site Development

 FORMCHECKBOX 
  Other (chapter outreach, awards for outstanding service, etc.) 

Outstanding Achievement Award Submission

Submission Category:
Government Relations/Advocacy
Examples of programs would be included in  the Government Relations/Advocacy category include;  activities that represent members' interests before federal and state regulators and lawmaking bodies to leverage a more unified voice on issues affecting financial planning and programs that assist members in advocating for their interests and the interest of the financial planning profession.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Diversity
FPA seeks to raise awareness and promote an environment that embraces diverse communities – of consumers and professionals. In so doing, FPA strives to increase opportunities and access for the widest spectrum of people so that all may join, collaborate and thrive within an inclusive financial planning community.  Complete Diversity Statement http://www.fpanet.org/docs/assets/DiversityStatement.pdf
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Career Development
The Financial Planning Association supports career development and the growth of the next generation of financial planners.  This category includes activities that give new planners and financial planning student’s perspective on the profession and understanding of career opportunities. Activities which assist planners, in any stage of their career, in developing their career path would also be included in this category. 
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Career Day (February 25, 2011); Career Day Video Link: http://www.youtube.com/watch?v=JBw30qxJ2AM  
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Ben Wacek, Career Development Director, 920-539-1231, benwacek.fpa@gmail.com
Explain why you feel your chapter’s achievement is exceptional:  We feel that our chapters Career Day event was exceptional because we successfully created an environment where students and career changers had the opportunity to learn about financial planning, employers could interview quality candidates for job openings that they had, and FPA members volunteered their time to help ensure there were ample learning opportunities for all in attendance.
Describe the programs goals and results.  Goals and results should be quantifiable:  The goal of Career Day was to introduce students and career changers to careers in financial planning as well as connecting firms looking to hire with the talent to meet their full-time and intern needs.  Numbers-wise our goal was to have a larger event than we had in 2010 when we had 32 students/career changers take part.  We surpassed this goal when we had 38 students and career changers attended Career Day, on February 25, representing 11 different colleges from Minnesota and Wisconsin. There to interview these jobseekers, the event hosted 7 different employers, each looking to fill a financial planning position.  Of these 7 employers, at least 3 hired job seekers who they interviewed at Career Day.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    The total number of FPA members from our chapter who volunteered their time to this event was seventeen.  Eight were a part of a panel, one spoke about the CFP designation at lunch, another spoke about volunteer opportunities within the FPA, another spoke about FPA membership, four others served as resources during roundtable discussions and  two others did registration and moved around to ensure the event ran smoothly. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   In order to ensure that we can build off of the momentum of the 2011 Career Day and make sure that the event will be an ongoing success, we took video footage at the event and put together a brief overview video that will be used to promote the event in future years.  The video can be viewed here: http://www.youtube.com/watch?v=JBw30qxJ2AM.  We intentionally kept the details of the event somewhat vague so that it can be used for many years to come while still providing viewers a understanding of what the event is all about.  
Describe how this program could be duplicated by most any chapter:   Another chapter could follow our Career Day schedule, which was action packed. The event kicked off with a morning panel composed of three young planners each of whom had entered the profession in the last three years. Then, after the panel and throughout the day, job seekers had the opportunity to interview with employers. Students had as many as six interviews during this time and every senior student who attended had at least one interview. When attendees were not interviewing for jobs, they had the opportunity to network with the dozen FPA members who volunteered their time and discuss topics that included but were not limited to: getting involved in the FPA, how to start a financial planning business, resume and interview tips, how to create a financial plan, and changing careers. Our FPA members were an invaluable resource to those who attended.  Lunch featured a time of networking as well as brief presentations on the topics of FPA membership, pro bono opportunities, and CFP certification. Finally, the event concluded with a second panel discussion that featured three experienced financial planners, each of whose career paths looked very different.  If any chapter in particular would like a more detailed copy of the agenda that we used, please just ask.
Outstanding Achievement Award Submission

Submission Category:
Financial Literacy
Programming and activities that promote a basic understanding of financial concepts, the importance of financial planning and the industry to the public would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  BestPrep Partnership
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  John Comer, Melanie Hardie, 763-540-0711, john@jcomerconsulting.com
Explain why you feel your chapter’s achievement is exceptional:  FPA-MN has an extraordinary program we are developing with BestPrep called Financial Matters Initiative.  The initiative is really starting to make a difference in reaching Minnesota high school students to provide the basics of financial education; specifically, budgeting, credit, investing and use of money.
Describe the programs goals and results.  Goals and results should be quantifiable:  The program goal was to reach 10,000 students in 2010-2011—a 40% increase from the prior school year.  The actual results for the year were 12,320 students reached through 385 classroom presentations, a 64% increase.  Due to the success of the program, BestPrep is spinning off the Financial Matters Initiative from its Classroom Plus program and creating a sixth, stand-alone program.  This spin off will deepen the commitment of BestPrep to financial literacy education.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Our current project is to develop a high-quality speakers bureau to present in the classroom and to use for FPA public events. We have more than 45 speakers and provide training and visibility to the speakers in exchange for a commitment to multiple presentations and quality work. By providing high quality presentations, we grew the number of presentations given in the schools by 65% two years in a row (2010-2011 compared to 2009-2010 and 2009-2010 compared to 2008-2009). 

We have created four 45-minute presentations on money, budgeting, credit and investing. The presentations were funded by the Foundation for Financial Planning.

Chapter members involved in the project include: Steve Lear, John Comer, Janet Stanzak, Shawn Jacobson, Andy Fishman, Steve Finkelstein, Jason Plank and Andy Tate.  Of the speakers, 24 of the 48 are FPA members including the members on the planning group plus Doug Cozad, Nadia Keric, Barb Kirby, Joe Larkin, Mike McConnell, Mike Miller, Eric Moleski, Dennis O’Hearn and Josh Webskowski.

Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   As mentioned, the program spin off will deepen the commitment of BestPrep to financial literacy education and a structure of on-going committee work will help FPA members continue their involvement.  FPA members on the steering committee are leading the efforts and helping with marketing, fund raising, training of speakers and enrollment of teachers.  This involvement, supported by the staff at BestPrep, will encourage continuing support by FPA members.
Describe how this program could be duplicated by most any chapter:   Other chapters could duplicate this success by partnering with a local chapter of the Council for Economic Education, the Jump$tart Coalition for Personal Financial Literacy or other local organization that supports financial education through the schools.
Background: BestPrep is a local not for profit organization started 35 years ago that provides financial education to high school students. FPA-MN has been working with the organization for at least seven years. 

FPA has been able to help BestPrep on a number of fronts. We provide speakers for classroom presentations and for a summer camp. Speakers also come into the classroom to support the Stock Market Game. We provide planners for the email mentorship program and we attend/sponsor the fundraising and recognition events. We sponsor BestPrep at their annual fundraiser and they, in turn, exhibit at our Symposium.


Outstanding Achievement Award Submission

Submission Category:
Financial Planning Week 
During Financial Planning Week, FPA strives to build public awareness of the financial planning process, enabling individuals to make prudent financial decisions to achieve their life goals and dreams.   This category includes (but is not limited to) education, public events, public awareness campaigns and other activities in support of Financial Planning Week.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Innovative Education
Continuing education initiatives that target unique populations or unique methods of providing education are examples of appropriate submissions in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  2010 Annual Symposium - Quality…Reputation…Consistent…Structure… Organization…Fun (words spoken from attendees)
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Julieann Schroeder, 612-720-4040, julieann0310@gmail.com
Explain why you feel your chapter’s achievement is exceptional:  For over a decade the FPA of MN has hosted the Annual Symposium event.  This event has ever-increasing demand for the financial services professionals of Minnesota and surrounding states.  Our unprecedented history of record breaking attendance year after year continued in 2010 with 470 confirmed registrants!  Of the 470, approximately one-third were non-members or students.
Describe the programs goals and results.  Goals and results should be quantifiable:  Our primary goal is to bring financial services professionals together – financial advisors, investment managers, accountants, attorneys and insurance agents.  Using our plan of work and the team leadership manual as the foundation for the continued Symposium success, we take on the challenge to offer an event that surpasses the previous year. With a dedicated committee of 10 members who meet monthly we were able to continue the successful momentum.  13.5 CE credits were offered including ethics, CLE, CFP, CIMA, CPE, MN & WI insurance and NASBA.  Although CE credits are a necessity, the selected topics and chosen speakers are as critical.   We create an agenda that is filled with hot topics presented by industry leaders.  Additionally, keeping the registration fee reasonable is of paramount consideration.  For 2010, the registration fee ranged from $275 to $450 dependent upon if you were a member and how early you registered.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    We provide an opportunity for attendee networking by offering breakfast, lunch, mid-day break-outs and a first day evening reception.  Additionally we coordinate first evening dinner reservations at local restaurants and we secure lodging discounts for travelling attendees.  To promote membership growth, we encourage non-member attendees to join our chapter with incentives such as dues discounts and chapter meeting passes if they join during the two day event.  During the two day event numerous members serve as volunteers.  In addition members loan us the use of their digital cameras, laptops, LCDs and Staff at no additional cost!
At the exhibit hall we offer 45 booths and 3 levels of partnership.  The booths are in high demand and sold out well in advance of the event.  Partners also sponsor food, refreshments and speakers. The partners generate approximately one-third of our budget's revenue for the year.

Through our partnership with MSU-Mankato and their sponsorship of the Financial Planning Certificate Program we encourage young adults considering the financial services profession to attend the event at a discounted rate.  Symposium scholarships are awarded to Financial Planning Certificate Program attendees.  Seven were awarded in 2010.  Mentoring younger adults to the financial services profession is part of our team leadership system commitment.

Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Sponsoring the Annual Symposium is critical for the MN Chapter. We are diligent about the legacy continuing. Meticulous notes and records are kept from each year’s event.  We maintain a library of respected speakers to align with most desired topics. We pay attention to other events being offered in the profession: logging their agenda topics and keynote speakers. In addition we have ongoing conversations with other chapter leaders to share chapter experiences.   Evaluations are critical to the continued success.  We stress the importance that evaluations be completed from attendees, speakers and partners.  Each evaluation is recorded and the results are carefully reviewed by the committee.  Plans for the following year are based upon these evaluations. There is an ongoing effort to recruit new committee members. The Vice Chair is recruited for the position and has typically been a member of the committee for two years prior to accepting the role of Symposium Director. 
Describe how this program could be duplicated by most any chapter:   The Symposium Event could be duplicated by any chapter.  We would be complimented to share our veteran experience with any chapter considering the idea.
Attachments:  2010 Plan of Work (http://www.fpamn.org/members/2011-Team-Leadership-Manual.pdf), 2010 Event Grid (http://www.cvent.com/d/9dqc8z/6X), 2010 Marketing Piece (http://www.fpamn.org/Symposium/FPA-2010-Symposium-Poster.pdf)

Outstanding Achievement Award Submission

Submission Category:
Leadership Development
Activities which encourage strong leadership at a chapter level, including volunteer recruitment, developing new leaders, and succession planning would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Membership
Chapter activities that develop strong membership loyalty, recruit and retain members, and contribute to membership growth at the chapter level would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Partnering with Like-Minded Organizations
Joint meetings and symposiums with associated professional organizations, reciprocal publication of meeting notices in newsletters and/or Web, joint networking opportunities and joint publicity or lobbying activities are examples of topics from this category.  
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Partnerships Committee
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Michelle Marquez, 763 746-8297, michellem@pcgagencies.com
Explain why you feel your chapter’s achievement is exceptional:  Our chapter is highly involved in creating relationships between the partners, the board, the FPA Members and the other partners.  We are constantly looking for new ways to reach the membership and develop creative avenues for the partners to network with the members.  The Partnership committee volunteers are assigned to the various partners and act as their "handlers" providing a concierge level of service to the partner for all questions and notification of activities such as golf, symposium, reminding them of upcoming networking opportunities, newsletter ads that they have available to take advantage of etc. We conduct quarterly conference calls for the partners to keep them abreast of the upsoming networking opportunities and marketing schedule.  We also have utilized partners for professional speaking opportunities at the monthly meetings giving them yet another vehicle in which to meet the members. The board members go out of their way to introduce the partners to the various FPA members that could use their services adding  even more value to the partner's sponsorship.  

This year we have created a new level of partnership for 2012 in the Bronze Level Partner which will provide added revenue and even more networking opportunity at a very reasonable cost for the potential partners. 

We have opted for higher partnership fees in 2012 and have created new,  innovative benefits to provide value for the increased fees.

Describe the programs goals and results.  Goals and results should be quantifiable:  Our biggest achievement for 2011 is that we sold out the entire partnership at all levels and had a waiting list! Needless to say the positive revenues were a result of the sell out. We have created the new Bronze Level Partner for 2012 of which the results will not be quantifiable until 2012 but our anticipation is that all those that went on the waiting list could take advantage of the Bronze level. 
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    We have recruited  3 new volunteers on our committee although one had to leave as his job changed. They are all active in the committee and are contributing as handlers of their assigned partners, making calls and emails to their respective assigned partners. Our committee is in process of creating a survey to ascertain the needs and wants of the members from the partners, determine the best way to reach them and to create new benefits to mutually profit both partners and members.  
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Creation of the new Bronze Level Partner and the related benefits and the newly developed benefits for the other levels will leave a legacy for increased revenues to the chapter. The partner -member survey will help to improve the content and delivery of the partner services.  
Describe how this program could be duplicated by most any chapter:  They could take our "Benefits at a Glance" and use the same levels and benefits in their chapters.  They could take the partner survey and utilize it with their own partners and members to develop a greater benefit for their partners and members.  
Outstanding Achievement Award Submission

Submission Category:
Public Awareness
Public awareness is working directly with the public to promote financial planning. Public awareness can take several forms, including establishing and maintaining a speakers bureau and participating (via exhibiting or speaking engagements) at public events.   These activities and other public awareness activities would be included in this Outstanding Achievement Award category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Twin Cities Financial Planning Day
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Melanie Hardie, 651-402-8384, meldan3@mywdo.com
Explain why you feel your chapter’s achievement is exceptional:  The Twin Cities Financial Planning Day provided 1-to-1 financial planning consultations and education seminars to the public at no cost.  This year’s event, our 1st annual, was held Saturday October 16, 2010 at the beautiful new Performing Arts Center in Burnsville.  The event provided the public with financial educational seminars and the opportunity for one-to-one sessions with a financial planner.  As this was our 1st effort at providing this nationally organized program, we believe that all those who attended and volunteered had great opportunities to get their needs met. It was an especially great day for the FPAMN pro bono volunteers in helping participants find answers to their questions with current financial matters and building their financial futures.
Describe the programs goals and results.  Goals and results should be quantifiable:  The general session kicked off at 10:00am with opening remarks by Mayor Elizabeth Kautz and a short and insightful opening presentation given by FPA National Board member, Mike Branham.   The opening session, Forging Your Financial Future, identified ten key financial steps and gave attendees several reasons for seeking the services of a certified financial planner.  From 11:00am to 2:00pm some volunteers gave workshops on retirement planning, budgeting and investing, while others were available for fifteen to twenty minute one-on-one consultations with attendees.  The Twin Cities Financial Planning Day provided 1-to-1 financial planning consultations and education seminars to the public at no cost.  Twenty-five attendees benefited from the workshops and one-to-one sessions.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):   We had fantastic Financial Planner volunteer participation, over 50 

volunteers were available throughout the event who provided assistance to attendees. They were recruited through our monthly newsletters and at Chapter meetings. The volunteers signed up to participate through the Twin Cities Financial Planning Day website. 

Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):  The Twin Cities Financial Planning Day will be an annual event in October as part of Financial Planning week activities to provide 1-to-1 financial planning consultations and education seminars to the public at no cost. 
Describe how this program could be duplicated by most any chapter:    The Twin Cities Financial Planning Day is based on the national-consortium model for Financial Planning Day events around the country and was held in 25 other cities in 2010.
Outstanding Achievement Award Submission

Submission Category:
Public Relations
Activities which establish and/or promote a positive relationship with the public would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Pro Bono
Activities and events such as providing free financial planning advice and service to underserved and/or disaster-stricken consumer populations would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Student Involvement
Chapter events or programs that develop relationships with faculty and student groups of local colleges/universities offering financial planning degree programs or CFP® certification programs including mentoring and/or internship programs, developing a student chapter, job posting, 
CFP® certification exam study groups or other study groups are examples of submissions that would be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
Outstanding Achievement Award Submission

Submission Category:
Technology/Web Site Development
Unique member benefits using technology or Web sites, dedicated websites for events/activities, usage of social media would all be included in this category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Simple use of real greeting cards
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Bonnie Stanley, 763-781-1212, office@fpamn.org
Explain why you feel your chapter’s achievement is exceptional:  In today's electronic time, reaching out to people with a real greeting card is a lost art.  Everything is by email and everyone's email  in box is overloaded.  Personal touches by companies and associations have decreased, but are needed to make members, partners, and guests feel a part of the FPA family.  To be remarkable, you have to do remarkable things.  Sending a greeting card through the mail holds us out above those only reaching out by email.   
Describe the programs goals and results.  Goals and results should be quantifiable:  Goals - send a real paper greeting card to:  -All guests and members attending a meeting for the first time.  -All members with a 5-10-15-20- etc anniversary.  -New or renewed members, but inactive.  -Volunteers at FPA chapter meetings.  -Committee members.  -Annual partners.  -Monthly partner host.  -Monthly speakers.  -Symposium speakers.  -Special sponsors such as Career Day and golf outing.  -Special occasions such as new baby, FP Heart award.  -Mayors proclaiming FP Week.   
461 cards were sent between July 1, 2010 and June 30, 2011.  This is the first year we've done this, but believe that it will strengthen our relationships with our leaders, members, guests, and partners.

Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    This tool is used to draw in member volunteers and new members.  We've touched 461 members, guests, and partners with a real card.  Each card includes the FPA logo, our contact information, phone number, web site.  Each card is personalized with their name and when possible, also a photo.  Individuals receiving cards of recognition with the name or photo will be saved longer and even displayed on their desk at the office.  Every time someone looks at the card, the FPA is marketed; not only on the inside, but also on the back side since our address and phone number are listed. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Campaigns are created so sending cards each month only takes a few minutes.  All history is retained.  All card masters are in memory.  The system has a tutorial for everything and is very user-friendly.  
Describe how this program could be duplicated by most any chapter:   Nice part - all of the campaigns can be shared with other users.  Any card that FPA MN has created and used can be "shared" with another user and it will then be in their memory for editing and using making it super-easy for them to get started.  No contracts.  No start up fees.  Easy to use by volunteers or admin.
Outstanding Achievement Award Submission

Submission Category:
Other
Any submission that does not belong in another category can be submitted for an Outstanding Achievement Award in the other category.
Complete all areas of the below form to submit a program/activity for an Outstanding Achievement Award.  Please note that all areas of the form are required and an incomplete submission may be disqualified from consideration for an OAA.   

Name of program/activity:  Highlight this field to enter the name of the program/activity.
Provide the name, phone number and email address for a contact person at the chapter who can answer questions about this effort:  Highlight this field to enter the contact person's name, phone and e-mail address.
Explain why you feel your chapter’s achievement is exceptional:  Highlight this field to enter why you feel your chapter’s achievement is exceptional.
Describe the programs goals and results.  Goals and results should be quantifiable:  Highlight this field to describe the programs goals and results.
Describe member involvement in the success of the effort (include number of member participants and recruitment efforts):    Highlight this field to enter e-mail. 
Describe what the chapter is doing to ensure the effort will be ongoing (leaving a legacy for the future):   Highlight this field to enter e-mail. 
Describe how this program could be duplicated by most any chapter:   Highlight this field to enter e-mail. 
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